
Key Initiatives
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Key Campaign 
Pearson Voice of Teacher Survey 2016
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Ad Value Equivalent• 2 - Page 1 in Times of India
(Bangalore) & Rajasthan Patrika

• Equitable split of coverage across
print and online

• Brand mention in 220 stories
(Around 99% of the overall
coverage)

• Extensive visibility in the online
media – 117 stories

The Outcome
Pearson VoT 2016



Key Highlights – TOIs

Bangalore,
Front Page 

Mumbai

Chennai



Key Highlights –HTs 

Delhi

Patna

Kolkata



The Hindu

Bangalore 
Mirror

The Indian Express

The Tribune
DNA

The Hindu 
BusinessLine

New Indian 
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